


Branding Gompontents Ganvas [ie eutenls fhof el - yous brand

Persona
A 4echiFfiVe
summary of
your target
customer (uging
the cMS{'OMeV
persona chart)

Hero Journey

The heart and soul
of your prand -
the story of how
your Solution
helps qour target
cMSJCOMeV achieve
theiv 4ccrest L.eH
agrira’caon

Story

Brand Personality
¢ words that degcribe your
brand personality, voice
and values

Brand Description
IOeSC"lloe what ﬂnS lo'avnd
personality advectve
mean§ {Or 4ou and your
organm§ation

Brand Adjectives Do

|00 use the brand adjective
like this

Brand Adjectives Don’t

[Dont uge the brand
adjective like this

Name
Your bugimess or product
hame

Unique Selling
Proposition

(target cugtomer)
(StateMent
of the uneed or opportunity)

our (product/gervice name)

S - (product
category) that (statement of

Promise
The promige your brand makes
i§ fo-fha~ro.nf and an eagy
to rememper ver§ion of your
positioning statement or unique
value propogition. The bumper
sticker for your prand (2-5 Wor45

Symbols

Typography
TL,, arrangement of ’ﬂﬂae
(’ﬂﬂnefaces, §ize, ength,
spacing) that boest helps
convey your prands story

Colour Palette

The 2-5 colours that repregont
your frang personality and
help communicate your brang
story to your target cugtomerg

Logo
The primary symbool uged to
embody and communicate the
rand visually

Imagery

example mages and guidelines
uged to engure the images uged
w conjunction with your jorand
are congistent with the brand
Sto'ﬂ k48: *9|ntere8t to he|r

i I
Strategy
Awareness

The channels, methods and
materials you will uge to Lelr
your target cugtomer§ become
aware of your prand

Sale

The chanuels, methods and
materials i your prand
will pregent itgelr at the
time of Sa|e

Delivery
How qour branding and
brand promge will foe
mcorporated at the time
Of 4e|.VeH1

Use or Post Delivery

he ways i which your
customers will interact
with and ghare your brand
with others
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