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Digital Maturity Overview in Fashion

Augmented Reality
Augmented Reality (AR) technology is a digital 
immersive format using a computer generated 
image superimposted into a user’s environment 
through a smart mobile device.  

NEW IMPROVING MATURE AGING RETIRE

Areas AR is being applied in fashion

Production & 
    Sampling

Runway Shows

Merchandising

In-store & 
eCommerce

Marketing

It’s important to take into consideration the audience a business is targeting before implementing AR technology.  While 
it might be “gimmicky” to some, AR is becoming a regular creative channel for Millennials and Generation Z.

Business Application

It is more common to use Augmented 
Reality in a B2C context, however use-
cases are emerging where AR can assist 
in the product development process. 
Such as communicating initial designs 
and sampling to overseas suppliers 
manufacturers and consumers for early 
design validation.  

The use of AR aids in reducing the number 
of samples made to achieve the desired 
product.  The digital immersive format 
helps designers and manufacturers 
identify  flaws in garments  before it is 
made and avoids overproduction.

AR in the business provides a sustainable 
approach to garment production and 
reduces the number of friction points it 
takes getting a range to market.

Shopper Experience

In the past few years AR has crossed 
over into fashion retail bridging the gap 
between the digital and physical shopping 
environment.  Retailers such as Zara 
implemented AR into some of their visual 
merchandising. Allowing passers-by to 
experience the static window displays as 
augmented reality through their smart 
phones to see models moving around 
wearing featured garments.

This technology is also making an impact 
for online shoppers by way of virtual 
try-on experiences.  Augmented Reality 
paired with advanced fit technology 
allows consumers to see an outfit on their 
digital avatar based on measurements 
and body shape.  Creating a highly 
personalised and interactive shopping 
experience.

For many people around the world, the first introduction to Augmented 
Reality was through the Pokemon Go app in 2016.  The video game 
industry has been a leader in adopting digital immersive  experiences 
such as AR, VR and 3D technology.  Now it’s time for fashion to engage.
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